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Abstract:

This Intervention aims to highlight the importance of the digital
marketing in activating and developing the relationship with the customer by
focusing on the various digital marketing activities (websites, direct digital
marketing, networks and of social media, Online advertising, Mobile
Markerting, Search engines Obtimisation ) ; and trying to identify their
contribution to activate and develop the relationship with the customer. At a
time the use of digital media becomes one the everyday activities of the
customer. Therefore, it is incumbent on the companies to use these media and
invest it to maintain and develop the relationship with their customers as the
relationship with the customer is the focus of modern marketing concepts .
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