


 
 

 

 محكمة تصدر عن كلية العلوم الإنسانية والاجتماعية دولية مجلة علمية 

 بشار–جامعة طاهري محمد 

 

 ولالعدد الأ                                                 حادي عشرالمجلد ال

 2025 جـــوان

 

 : 7722ISSN-1889ردمد:

 : EISSN 7912-7222رت م د إ: 

 
 بشار-جامعة طاهري محمد 

 الجزائر
 



 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 

 
 

محكمة تصدر عن كلية العلوم الإنسانية دولية الساورة للدراسات الإنسانية والاجتماعية، مجلة علمية  العنوان:
 بشار -جامعة طاهري محمد  والاجتماعية
 0205 جــوان  الأولالعدد  - شرالحادي ع المجلد السلسلة:

 )مدير الجامعة( بوجمعة يبزاز  أد. المدير الشرفي للمجلة:
 )عميد الكلية( تريكي أحمد .دأ مدير المجلة:

 د. مرزوقي كريمة رئيس التحرير:

 السادة المراجعون: 
معة خيرة سياب، جاأ.د. د. أحمد تريكي، جامعة بشار/ أ. بلّاغ ، جامعة بشار/عبد الرحمان أ.د  :من داخل الوطن

بد الكريم سعودي، د. عأ. / شرفاوي ، جامعة بشارالحاج عبو أ.د.  د. عبد القادر سلاماني، جامعة بشار/أ. بشار/
المركز ، بن واز  مصطفىد. أ. خالدي ، جامعة بشار/سعاد  .دأ. د. مصطفى علوي، جامعة بشار/أ. جامعة بشار/

د. كريمة مرزوقي ، جامعة  ، جامعة بشار/محمد الكبير فقيقيأ.د.  شار/، جامعة ببرشانأ.د. محمد  الجامعي النعامة/
. جازية د محمد قاضي، جامعة بشار/ د. د. محمد بيدي، جامعة بشار/ ، جامعة بشار/بقدور مريم. د بشار/ 
.د. عمر بلبشير، جامعة ، جامعة بشار/ أعبدونالعربي د. سماعيل يحياوي، جامعة بشار/ د. ا ، جامعة بشار/الفيلالي

د.  عزوز ، جامعة الجلفة/محمد  د.دناقة، جامعة الأغواط/ أحمد  د.أ.   أ.د. أحمد الحمدي، جامعة أدرار/ عسكر/م
د. فارس العيد، جامعة الشلف/ د. حشلافي، جامعة بشار/  / د. امحمدالمركز الجامعي النعامة، بن قدورنور الدين 

، خليفيمحمد أ. بن قربة ، جامعة بشار/د. التاج غمري، جامعة بشار/ ريم زهرة . دمحمد زهير زيتوني، جامعة بشار/ 
 جامعة بشار

د. سعيد البوسكلاوي، جامعة الشارقة/ د. أم كلثوم بن يحي، جامعة أبها/ أ.د سعاد هادي حسن  من خارج الوطن:

ر/ أ. د. نجيب بن خيرة، جامعة الشارقة الطائي، جامعة بغداد/ د. سامي صالح عبد المالك البياضي، جامعة العريش مص
 / د. إبراهيم سعداوي، جامعة تونس.

 ةــيــولي رقـــجلمهندس دولة :  :المجلة ةسكرتير 

 



 

4 

 

 

 
 

 

 

 

 

المنصة الوطنية للمجلات العلمية  للاطلاع على قواعد النشر  بالمجلة يرجى تحميل القالب  من

 https://www.asjp.cerist.dz/en/submission/536عبر الرابط التالي:  ASJPالجزائرية 

 مجلة الساورة للدراسات الإنسانية والاجتماعية

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

5 

 فهرس العدد

 
 الصفحة الموضوع               

 90 .............................................................................. د. علوي مصطفى )عضو هيئة التحرير(كلمة العدد: أ

العثماني من خلال كتاب ابن سحنون  جزائرية مع اسبانيا والمغرب خلال العهدالعلاقات ال

 م4311 -4571الراشدي 

 ......................................................... صالح بوبنيدر )الجزائر( - 3جامعة قسنطنية / بلعربي عبد القادرد. 

 

 

11 

 )قراءة في مخطوط اجازة للشيخ حمزة القبلاوي( ند  لنقل المعرفة والعلومرحلة الاجازة والس

 ط د . عمر لطرش،   أد . بعثمان عبد الرحمن   

  جامعة أحمد درايعية، أدرار )الجزائر(، مخبر الدراسات الإفريقية للعلوم الإنسانية والعلوم الاجتماعية

 

 

33 

 مي على ضوء المعيار المعرب للونشريس يخِـطـبـة الـمرأة في مجتمعات الغرب الإسلا 

 م(4753هــ/441)ت

 د. سفيان قعيد،   د.ة. أسماء بن عماره

 ....................... جامعة الشهيد حمه لخضر الوادي، )الجزائر(، مخبر بحث التاريخ الاقتصادي والاجتماعي

 

 

44 

 م4471-4445منجم الفحم الحجري بالقنادسة بين الكشف والاستغلال 

 أ. بن هني خديجة 

 .......................................................................................................... (بشار )الجزائر-جامعة طاهري محمد 

 

 

44 

 وسائل تثبيت الاستعمار الانكليزي : آلية التنصير في منطقتي الهند والخليج العربي 

 القادربن شرقي عبد 

 .................................................................................................جامعة حسيبة بن بوعلي الشلف )الجزائر( 

 

 

23 

-الوضع السياس ي والعسكري لموريطانيا الطنجية خلال عهد الأسرة اليوليوكلاودية )كلوديوس

 نيرون(

 .......... طاهري محمد، بشار)الجزائر(، مخبر الدراسات الإنسانية والاجتماعية جامعة/د. سنوس ي محمد

 

 

02 

  أدوات وأساليب حفظ وتأهيل التراث المعماري واستدامته

 د. الفيلالي جازية

 .................................... جامعة طاهري محمد )بشار(، مخبر الدراسات الإنسانية والاجتماعية في الجزائر

 

 

113 

 القصور الطينية في توات: مساهمة في المقاومة الشعبية ومحاكاة للبيئة الصحراوية

  ، أ د. بن شرقي حليلي ط د. عبد الكريم طهيري 

 .................................................................................................. (الشلف )الجزائر جامعة حسيبة بن بوعلي

 

 

133 

 -جريدة الخبر أنموذجا- 0507معالجة الصحافة الجزائرية لوقف اطلاق النار  في غزة 

   ط.د . فوغالي زين العابدين

 .................)الجزائر(، مخبر التغير الاجتماعي والعلاقات العامة في الجزائر  بسكرة-جامعة محمد خيضر

 

 

154 



 

6 

 

بودكاست "تغيير بسيط" على موقع دراسة تحليلية ل- في البودكاست البيئي أبعاد التنمية المستدامة 

 -عربية  BBCقناة 

 .......................جامعة أم البواقي )الجزائر(، مخبر دراسات الإعلام والوسائط الرقمية/ أ.د نوال بومشطة 

 

 

170 

 و esihaللمنصتين الرقميتين  قراءة تحليلية- الصحة الرقمية عبر الوسائط الجديدة في الجزائر

besiha -أنموذجا- 

 ط.د وليد سالم،   د. زينب خلالفة

 ..........................دراسات الاعلام والوسائط الرقميةجامعة العربي بن مهيدي أم البواقي )الجزائر(، مخبر 

 

 

 

103 

راح نموذج المنصة الرقمية اقت-دور التحول الرقمي في تحقيق الديموقراطية التشاركية في الجزائر

 "فضاء الديمقراطية نقرر معا"

 )الجزائر( المركز الجامعي عبد الحفيظ بوالصوف ميلة / د. محمد روة

 ()الجزائر 3جامعة محمد لمين دباغين سطيف /د. عماد لبيد 

..................................................................... 

 

 

 

313 

 اقع التواصل الاجتماعي على المنظومة القيمية في المجتمع العربيتأثير مو 

 د حفطاري سمير،   حفطاري أمينة  

 ......................................................................................................... جامعة عباس لغرور خنشلة )الجزائر(

 

 

344 

 بشار"–"دراسة ميدانية بجامعة طاهري محمد  ف في الوسط الجامعيأشكال ومظاهر العن

 ................................................................................ (جامعة طاهري محمد بشار )الجزائر /د. سمير عزوني

 

340 

 -ية ميلةمقاربة أنثروبولوجية  في ريف حمالة ولا  -التويزة في الريف الجزائري 

 د. حورية  بودليو 

 )الجزائر(، مخبر مجتمع المدينة-3-جامعة عبد الحميد مهري قسنطينة 

................................................... 

 

 

321 

)دراسة ميدانية  مشكلات دمج ذوي الاحتياجات الخاصة في المدارس العادية من وجهة نظر معلميهم

 بولاية الأغواط(

 ................................................................. (جامعة ثليجي عمار  بالأغواط )الجزائر/ سايحمسعودة بن ال د.

 

 

300 

افية والاجتماعية: دراسة على أساتذة  دراسة أنماط الشخصية وعلاقتها ببعض المتغيرات الديموغر

 القطب الجامعي طريق لحمر بشار

 يماني،   أ.د مسعودي رضاط.د حليمة سل

 .................................................................................................... تلمسان )الجزائر( -جامعة أبي بكر بلقايد 

 

 

 

315 

في تشخيص الاستجابة الاكتئابية الصدمية لدى مرض ى  (FAT) اختبار الإدراك الأسري فعالية 

 لسرطان: مقاربة نسقية أسرية ا

 أ.د. بن مصمودي علي   ،ط د. مسيليتي حبيب

جامعة مصطفى اسطمبولي معسكر)الجزائر(، مخبر الدراسات الفلسفية وقضايا الانسان والمجتمع في 

 

 

 

 



 

7 

 343 ............................................................................................................................................................ الجزائر

 

 

دراسة ميدانية على عينة من النساء العاملات في  -المناخ الأسري و الاحتراق النفس ي لدى المرأة 

 القطاع الصحي  بولاية تيارت

 ،   أ.د حنان بلعباسط.د كريمة سراق
 بر السياحة الاقليم والمؤسساتجامعة غرداية )الجزائر(، مخ 

................................................................... 

 

 

 

340 

 إعادة التفكير في فلسفة للتربية

 .....................................................................جامعة سعيدة الدكتور مولاي الطاهر   /د. بلقصير  مصطفى

 

309 

 إدموند هوسرل وتعامله مع المنهج الفينومينولوجي

نسان تبسة )الجزائر(، وحدة البحث علوم الإ -جامعة الشهيد الشيخ العربي التبس ي /د. فيصل زيات

 ............................................................................................... للدراسات الفلسفية، الاجتماعية والإنسانية

 

 

493 

 النصوص المصاحبة؛ من دقة الإبداع إلى جماليات التلقي

 د. لبنى خشة

 ....................... جامعة الأمير عبد القادر للعلوم الإسلامية )الجزائر(، مخبر الدراسات الأدبية والإنسانية

 

 

412 

 ة في السياق الروس ي الصينيتحولات النظام الدولي في ضوء نظرية تحول القوة: دراس

 د. أمين بولنوار 

 ...................جامعة أبو بكر بلقايد تلمسان )الجزائر(، مخبر الدراسات الاستراتيجية والبحوث السياسية

 

 

430 

 الدراسات باللغات الأجنبية
 

454 

Security Governance and Asymmetrical Threats:  A Critical Approach  

Dr . Mohammed Amine Bendjilali 

University of Abi Bakr Belkaid, Tlemcen (Algeria) ………………....……………………………………………………………………….…… 

 

467 

Diagnosing psychosocial risks in the Algerian institution (Reality and Hope) 
LMD student. Benali Abdelghani , Dr.  Derbale Amal, Dr. Makboul Meriem 

Tahri Mohamed University of Béchar (Algeria), Laboratory of Human and Social Studies………………………....…………… 

 

482 

Socio-historical Observation of Some Aspects of System and Value Changes 

within the Family and Society in Algeria  
Dr. Abdelmalik Medjadba/ Tahri Mohamed University – Béchar (Algeria) ………………………………………………… 

 

 

497 

The Phenomenon of Family Disintegration In the Algerian Society 
Dr. Merzougui Ahmed, University of Tahri  Mohammed bechar (Algeria) 

Dr. Chati Nadjet, University of Ibn Khaldoun Tiaret (Algeria) ………………………………………………………………..……… 

 

 
The Ergonomic Approach to Psychosocial Risk An Analytical Reading 
LMD Student. Benattou Asma / Laboratory of Human and Social Studies in Algeria, Tahri Mohamed 

University, Bechar (Algeria) 



 

8 

 

508 

Dr. Derbale Amal / Tahri Mohamed University, Bechar (Algeria) 
Dr. Hamdada Lila/ Ibn Khaldoun University, Tiaret (Algeria) …………………………………………….………………………… 

 

525 
Digital Technologies in Teaching Arabic to Individuals with Special Needs 
Dr. Zakia Yahiaoui / University of Algiers 2 (Algeria) ………….……………………………………………………………………… 

 

 

 

537 

Media Practices: From Generative Artificial Intelligence to Super Artificial 

Intelligence 
MENZRI Nadjet,  Dr. LARGUET Hocine 

Mohamed Boudiaf University of M‘sila (Algeria), Laboratory of research and studies in the new media …………… 

 

 

561 

Political Transformations in Sudan (2019-2025): Impact on Regional Relations 

Dr. Roknia Sihem 

University of Khenchela (Algeria),  Laboratory of Legal, Political and Religious Research ……………………………………… 
 

 

 

572 

Modernity, Globalization, and Identity: A Reading of Zygmunt Bauman's 

Thought  
Dr. Mehira khedidja, LMD student. Benoumessad rabia rayane   

University of Batna 1 (Algeria), the family and society laboratory ………………………………………………………………………… 
 

 

592 

The Cost of Architectural Facilities in Africa, the Proconsular Africa  - 

Epigraphical Study 
AID ABDELHAK/ University of Mohammed Lamine  Debaghin Setif 02 (Algeria) …………………………………………… 

 



 

9 

 العدد كــــلمة

         

يسر مجلة الساورة للدراسات الإنسانية والاجتماعية أن تقدم لقرائها الكرام 

 متنوعًا وغنيًا في مجالات هذا العدد 
ً
 علميا

ً
الجديد، الذي يضم ثلاثة وثلاثين مقالا

العلوم الإنسانية والاجتماعية. يتناول هذا العدد قضايا حيوية ومتعددة في مجالات 

السياسة والعلاقات الدولية، والثقافة والهوية والاجتماع، والتنمية الرقمية والتعليم 

التراث والعمارة والتاريخ، وعلم النفس والصحة والوسائط الحديثة، إضافة إلى 

 .النفسية والاجتماعية

ينطلق العدد من تحليلات للتحولات السياسية التي شهدتها منطقة السودان، 

وأثرها في إعادة تشكيل العلاقات الإقليمية والدولية، مرورًا بدراسات توثق العلاقات 

ء على طبيعة التغيرات التي طرأت على التاريخية بين الجزائر وجيرانها، وتسليط الضو

 .بنية المجتمعات والثقافات، خاصة في ظل تأثير العولمة والحداثة

ويتوسع العدد في استكشاف أبعاد الهوية والقيم الاجتماعية من خلال مقاربات 

علمية تدرس الأسرة، ودور المرأة، وتأثير الإعلام الجديد ووسائل التواصل الاجتماعي 

 .والممارسات الثقافية، مما يعكس التنوع والعمق في التحديات المعاصرةعلى القيم 

لا يخفى على القارئ دور التكنولوجيا والتحول الرقمي في صياغة مسارات 

جديدة في مجالات التعليم والإعلام والمشاركة السياسية، وقد احتوى العدد على 

ي في بناء مجتمعات أكثر مقالات تستعرض دور التقنيات الرقمية والذكاء الاصطناع

 وشمولية
ً
 .تفاعلا
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في جانب التراث، يقدم هذا العدد دراسات توثيقية وتحليلية تثري فهمنا للعمارة 

الصحراوية والتراث الثقافي، مع التركيز على أساليب الحفظ والاستدامة التي تضمن 

 .استمرار هذه الموروثات الثقافية في وجه تحديات الزمن

العدد مساحة كبيرة للدراسات النفسية والاجتماعية التي تتناول وأخيرًا، يكرس 

قضايا الصحة النفسية، ودمج ذوي الاحتياجات الخاصة، وظواهر العنف والاكتئاب، 

في محاولة لفهم أفضل للعوامل النفسية والاجتماعية التي تؤثر في المجتمعات العربية، 

 .وخاصة في الجزائر

 ي الأستاذ الدكتور/ مصطفى علو 

 عضو هيئة التحرير
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Abstract: This research aims to explore the impact of generative artificial 

intelligence on the media industry, and to analyze the future possibilities of super 

artificial intelligence and its potential impact on humans in general and journalists 

in particular, by conducting a projection on media practice Using the 

characteristics. Based on an analytical perspective that combines media studies 

with modern technological developments, the research analyzes current trends to 

provide a clear vision on how to reshape the elements of media practice in light of 

these technological transformations in order to reach an automated media with 

superior capabilities.   

Keywords: Media Practice; Journalism; Artificial Intelligence (AI); Generative 

Artificial Intelligence (GAI); Super Artificial Intelligence (ASI). 

 و تحليل يهدف هذا البحث الى استكشاف تأثير الذكاء الاصطناعي التوليدي على صناعة الإعلام،: ملخص

 و الصحفيبصفة عامة الإمكانيات المستقبلية للذكاء الاصطناعي الفائق و تأثيره المحتمل على الإنسان 

على الخصائص. انطلاقا من  اعتمادامن خلال إجراء إسقاط على الممارسة الإعلامية  ،بصفة خاصة

وم البحث على تحليل حيث يق التطورات التقنية الحديثة،ي يجمع بين الدراسات الإعلامية و منظور تحليل

على ضوء  ،تشكيل عناصر الممارسة الإعلامية الاتجاهات الراهنة لتقديم رؤية واضحة حول كيفية إعادة

 .هذه التحولات التكنولوجية وصولا إلى إعلام مؤتمت بقدرات فائقة

 ؛ يديالذكاء الاصطناعي التول ؛الذكاء الاصطناعي الصحافة؛ الممارسة الإعلامية؛كلمات مفتاحية: 

  .الذكاء الاصطناعي الفائق
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1. Introduction 

Over recent decades, media practice has undergone rapid developments in 

light of the technological revolution that has radically changed the ways in which 

media production and distribution takes place. One of the most prominent of these 

shifts has been the emergence of generative AI and super AI, which are pivotal in 

reshaping the media landscape. Generative AI offers great potential in the 

production of media content, as these intelligent systems, such as advanced 

language models and automatic generation of images and videos, can 

automatically create media materials. This has accelerated writing and editing 

processes, improved production efficiency, and provided significant opportunities 

for personalization in the delivery of news that matches audience interests. 

However, this shift still raises questions and concerns, especially regarding the 

accuracy of information, achieving journalistic neutrality, and the possibility of 

algorithmic biases affecting the quality of content. 

As for artificial superintelligence, the term has become a hot topic of 

research and debate in scientific and technological circles. AI refers to intelligent 

systems that exceed the capabilities of human intelligence in all areas, including 

logical reasoning, problem solving, and complex decision-making. Although 

super-AI has not yet been fully developed, progress in the development of 

Artificial General Intelligence (AGI) suggests that we are close to the point where 

these technologies are fully functional. What distinguishes AGI from current 

systems is its ability to adapt and innovate in a manner similar to the human mind, 

and even surpass it in some aspects such as complex data processing and the 

ability to continuously learn without human intervention. 

In the context of media, super AI offers unprecedented opportunities, as it 

can help analyze vast amounts of diverse data, derive accurate insights into 

audience trends, and provide in-depth content based on accurate analyses of social 

and political data. In addition, it can enhance the ability of journalists to conduct 

in-depth investigations and provide them with advanced tools to uncover hidden 

patterns in complex events. With these opportunities, super-AI raises many 

concerns, such as its threat to press freedom and media independence, as these 

technologies can become a tool to steer public opinion in potentially harmful ways, 

especially if they are used by parties seeking to influence the public in unethical 

ways. 

This study aims to explore the impact of generative AI and super AI on 

media practice by highlighting the characteristics of these technologies and their 

impact on journalism. The study will address the positives of generative AI that 
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open up new opportunities for media creativity and innovation in content 

production, while analyzing the associated challenges, such as concerns about 

information accuracy, algorithmic bias, and risks associated with data privacy. 

The study will address also super AI, which represents a critical turning point in 

the future of media, by exploring the opportunities it presents to journalists in 

analyzing complex data and producing innovative media content, as well as the 

potential risks that may arise as a result of the enormous ability of these systems 

to influence public opinion.  

Through this analysis, the study aims to provide a comprehensive vision of 

how AI, both generative and super-generative, can be integrated into media work, 

while emphasizing the importance of developing legal and ethical frameworks 

that ensure the responsible use of these technologies and preserve the integrity and 

independence of the media in the face of these accelerating technological 

challenges. 

         In order to reach this intellectual construction, we present this theoretical 

contribution within the framework of the functional-constructivist paradigm and 

the Diffusion of Innovations theory.  

Accordingly, we pose the following question: 

How can the transition from generative artificial intelligence to super artificial 

intelligence reshape media practice? 

          Based on this question, we ask a set of sub-questions: 

 What are the characteristics of both generative AI and super AI? What are the 

benefits that generative AI has brought to the media industry and what are the 

challenges it still poses?  

How far can ASI reach and what opportunities can it provide for media workers? 

What are the potential risks if AI is actually released for humans in general and 

for journalists in particular? 
 

2. Conceptual framework 

2.1 Media Practice 

          Media practice is as multifaceted as the contexts in which it occurs. 

Generally, it refers to a range of rituals, work routines, and the values of media 

culture that are characterized by stability, despite the media field facing numerous 

crises. This practice revolves around the production of various news and media 

content by journalists in exchange for financial compensation. (Sadiq, 2015) 

The concept of media practice emanates from the basic insight that technology, as 

such, does not carry any value, meaning, or even consequence, except in the 
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matter of active human exercise and application within concrete practice. 

(Christoph Raetzsch, 2020) 

2.2 Artificial Intelligence 

The term "Artificial Intelligence" (AI) lacks a singular, universally 

recognized definition; but the Oxford English Dictionary defines AI as "the 

capacity of computers or other machines to exhibit intelligent behaviour." By this 

definition we can say that AI would have the capability to perform tasks similar to 

human thought, learning, and action, and in some cases, surpass human 

capabilities. Such systems can analyze vast amounts of data, solve complex 

problems, make informed decisions, and undertaking creative works. 

(Introduction to Artificial Intelligence (AI) Technology, 2024) 

AI has been described as a range of computer programs capable of solving 

complex problems by simulating human intelligence functions. The area falls 

within computer science for research work on software and intelligent machines. 

The concept principle behind AI bases its hypothesis that it's potential to 

adequately provide a description of human intelligence using concepts about 

computation. (Singh, 2019) 

          We should point out the types of artificial intelligence because the 

following terms are part of it. 

Artificial intelligence is classified into three different types based on their 

complexity: 

1. Artificial Narrow Intelligence (ANI): Known as Weak AI, it is designed to 

perform certain tasks, such as voice assistants and facial recognition. 

2. Artificial General Intelligence (AGI): Called Strong AI, it is a conceptualized 

intelligence that can perform human-like tasks; however, it is still under 

development. 

3. Artificial Superintelligence (ASI): A somewhat far-off concept in terms of 

achievement meaning, intelligence that surpasses human capabilities in all 

respects and becomes aware of itself. 

These categories indicate various phases of development and expected 

capabilities for AI. (Soha jaber Aljaber, 2022) The rapid advancement of AI 

technology has led to the emergence of various classifications of AI models. One 

prominent category is Generative AI, which refers to AI systems capable of 

producing new content, such as text, images, music, and even virtual 

environments. (TYPES OF AI WITH EXAMPLES, 2024) 

We should also clarify the difference between two types of AI that are often 

confused because their acronyms are so similar: Generative Artificial Intelligence 
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(GAI or AGI) and General Artificial Intelligence (GAI or AGI). 

Generative AI is designed to produce new content, such as text, images, and 

music, by utilizing models like GANs and Transformers. This capability makes it 

a valuable asset across different industries. However, it is important to note that it 

represents a form of narrow AI, as it can only replicate human abilities based on 

patterns learned from specific datasets. In contrast to AGI, Generative AI does not 

possess genuine understanding or reasoning skills; it functions solely on statistical 

patterns. If AGI were to be developed, it would exhibit human-like cognitive 

abilities, enabling it to understand, reason, and make independent decisions. (AGI 

vs other types of AI: What's the difference, 2024) To further clarify, here is a 

simple table:  
 

Table 1. The main differences between Generative AI and General AI 
Aspect Generative AI General AI 

Capability 

Generates content 

based on patterns; 

limited scope. 

Thinks, learns, and 

solves problems like 

humans 

Understanding 

Lacks true 

understanding; relies 

on data models. 

Has real 

comprehension and 

reasoning. 

Application 
Used for automation 

and content creation 

A future concept that 

could perform any 

human task. 

Source:  Prepared by the researchers based on website information (Marr, 

2024) 

 

2.3 Generative Artificial Intelligence 

          Generative AI is a set of AI technologies that create new content from large 

datasets they have been trained on using machine learning. This might mean text, 

image, video, code, sound, and more. Unlike the search algorithm type, generative 

AI is a technology that generates original content, such as articles or even songs. 

The most prominent models to date are language-based ChatGPT and image-

based DALL-E, both from San Francisco-based OpenAI. Gartner projects that 

generative AI will account for 10% of data in 2025. Other similar models include 

Bloom, which supports 46 languages and 13 programming languages, and 

LLaMA, from Meta AI, which is a bit smaller. However, even while this 

technology is improving, it is best used to assist and not make decisions since it 

sometimes can also provide wrong information. (Adrian Cevallos, 2023) 
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2.4 Super Artificial Intelligence 

           Artificial Super Intelligence (ASI) is a type of artificial intelligence that 

goes beyond human capabilities in areas like decision-making, creativity, social 

behavior, and emotional connections. With the rapid advancement of technology, 

machines are able to learn new information and refine their skills, which 

contributes to the ongoing improvement of ASI. The concept of technological 

singularity arises when AI surpasses human intelligence, which could lead to 

significant transformations in human existence. As these systems continue to 

evolve, they possess the ability to learn and progressively develop a range of 

technologies. (Sowmyshree A, 2021) 

Artificial Super Intelligence (ASI) is viewed as a concept for the distant future, 

where AI would need to exceed human capabilities in all areas to be recognized as 

ASI. This form of AI would have the ability to excel in remarkable tasks like the 

arts, decision-making, and emotional connections—fields that are currently seen 

as uniquely human. (Fourtané, 2019) 

          The difference between generative AI and super AI can be precisely defined 

by the following elements that outline the characteristics of each type, benefits, 

challenges, opportunities, and risks. 

 

3. Generative artificial intelligence and Media Practice 

           Generative artificial intelligence is poised to transform the media industry 

in ways that are both profound and inevitable. This transformation will affect all 

forms of media, whether they are founded on moderation and integrity or are 

prone to falsehoods and triviality. Conventional constraints such as geography, 

legal frameworks, and governmental oversight on freedom of expression and the 

dissemination of information will diminish. Instead, the audience—the ultimate 

consumer of media—will emerge as the sole arbiter, assessing the credibility of 

content. Over time, and with accumulated experience, audiences will develop the 

critical skills needed to discern authenticity and make informed judgments about 

media materials. 

         This paradigm shift will ignite intense competition among media 

organizations, where success will hinge on the ability to act as “snipers of 

opportunities.” These forward-thinking entities will have a clear vision for the 

future, leveraging their current strategies to secure long-term relevance. By 

proactively embracing the ever-evolving technological landscape, these 

organizations will capitalize on every opportunity to innovate, refine their 

production methods, and enhance their creative output. They will achieve this by 
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integrating cutting-edge advancements in artificial intelligence into their 

operations, thereby reshaping not only their own practices but the broader media 

industry as well. 

       Conversely, the greatest casualties of this revolution will be the laggards-

organizations that fail to adapt and innovate. Over time, these entities will devolve 

into mere consumers of advanced technologies or, worse, find themselves 

vulnerable to exploitation by more agile and opportunistic competitors. Their 

inability to keep pace with rapid technological and informational advancements 

will render them obsolete, as the market for AI-driven media increasingly rewards 

those who master the art of adaptation and foresight. (Duaa Hashem AI-Mimar, 

2023) 

3.1 Characteristics of Generative AI 
          Generative AI is the domain involved in the development of models and 

algorithms that will be able to generate new content similar to that in a given 

dataset. The models learn underlying patterns and structures present in the training 

data and use this knowledge to create new, original content. The major 

characteristics of Generative AI include: 

 Creativity: The generative models of AI can give results perhaps not seen 

during training and have the capability to create a wide variety of unique 

outputs using learned patterns along with variations. 

 Realism: In Generative AI, much like the datasets they were trained on, 

generated content should be realistic. The results of generation, whether 

image, text, or music, visually should make sense and be believable to 

human observers. 

Learning from Data: Generative AI models draw insights from huge datasets and 

extract complex patterns and dependencies. Further, they apply this learned 

knowledge in generating new content by implementing those patterns and 

interrelationships. (What is the difference between AI and Generative AI?, 2024) 

3.2 Exploring the relationship and applications 

           The relationship between AI and media has recently experienced 

remarkable development, brought about by the appearance of a variety of 

technologies that include machine learning, automated content creation, and 

speech-to-text programs. The newest discussions on integrating AI into media 

practices were revived with the emergence of such platforms as ChatGPT and 

MidJourney. These technologies increasingly feature in media production 

processes that involve content gathering, creation, and distribution, and which 

some scholars are aptly describing as "computational," "algorithmic," or 
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"automated" media production. One of the early adopters of AI, Thomson Reuters 

deployed it in 2006 for the automated production of financial news, triggering 

wider academic interest in the automation of media workflows. 

            It is also brought into light by research that AI has dual roles to play: 

efficiency and ethical challenges. Whereas it provides for trend analysis, 

information organization, personalized content delivery, and fighting 

disinformation, on the other side are issues related to algorithmic bias, the impact 

on traditional media roles, and ethical issues regarding mistakes and propaganda. 

For example, while some consider that AI undermines the traditional role of 

media professionals, others claim that humans remain central in media production 

processes despite technological shifts. 

            The economic perspective underlines the cost efficiency and productivity 

gains of AI, while studies suggest that AI enables faster and cheaper content 

production. However, there are questions as to whether AI can fully replicate 

human creativity, with implications for media business models. Geographically, 

studies explore varying levels of AI adoption, such as its limited use in Portuguese 

sports media due to economic barriers and its potential for improving practices in 

low-income countries like Pakistan. 

            The literature reflects the division between views on AI, seen either as a 

transformative opportunity or as a potential threat to media practices. Such a 

debate has been ongoing and nurtures research into theoretical and practical 

implications of AI in media content production, highlighting both benefits and 

limitations for the future of the industry. (Zaragoza, 2023) 

_The applications of Generative AI (GAI) in news organizations can be 

categorized into three main types: 

1. GAI Tools: In this model, GAI tools are not integrated into news 

organizations. Journalists subscribe to these tools individually in order to 

facilitate news production. To do this, they have to create an account since 

the tools are generally inexpensive and easy to access. Such examples 

include journalists using ChatGPT for rapid inquiries into a topic. One 

recent example is UK publisher Reach looking at how ChatGPT can 

automatically help reporters draft short news articles about the weather or 

traffic. 

2. GAI Platforms: These come with APIs for content creation, analyzing 

content, sentiment analysis, event extraction, summary generation, 

personalized recommendation, editing, and visualization of content. The 

collaborative model requires that the journalists feed with textual data and 
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the machines generate and present content. Media plays an intermediary 

between end-users and GAI, GAI taking up the technical role of 

implementation, media having user interfaces for them. A prominent 

example is the interactive product by The New York Times, "A Valentine, 

From A.I. to You," which used ChatGPT to simplify creative processes 

based on design instructions. 

3. GAI Systems: News organizations develop their own GAI systems, which 

are very technical and require a lot of resources. These systems embed the 

core editorial values and style of the organization in their frameworks. 

This is an expensive way to go, but it suits large media with huge financial 

capabilities. For example, Bloomberg developed BloombergGPT, a 

platform tailored for financial media needs. These can link directly to 

exclusive databases, such as real-time trading data, and provide highly 

personalized services during news production. 

         The three approaches often exist together within news organizations, while 

the integration of GAI reinforces the best journalistic practices. Advanced GAI 

systems are increasingly evolving to mimic human journalistic thought and 

expression that will continue to make news production more automated and 

efficient. (Yi Shi, 2024) 

Various media outlets have initiated the application of artificial intelligence to 

achieve more effective operation performance in creating high-quality journalistic 

content. Several key media institutions use this software to do analysis and write 

automatic reports; more specifically, AP utilizes Wordsmith, while Reuters 

employs Lynx Insight to analyze large chunks of data that correspond with its 

reporting. The BBC uses AI in improving recommendations of content, while 

other outlets like Al Jazeera and Al Arabiya leverage these technologies to 

advance news production and distribution. 

         AI in investigative journalism fetches and analyzes data more efficiently 

with the help of Dataminr, Maltego, and DocumentCloud, while TinEye helps 

verify the authenticity of images. The writing itself has become easier and faster 

with AI tools that make the content accurate and engaging, enhancing the speed 

and quality of news production manifold. 

Additional applications of AI in media include text-enhancing tools like DeepL 

Write and Quillbot, and dynamic conversational tools like ChatGPT. Meanwhile, 

the detection of AI-generated content is done with the help of tools like GPTZero. 

During production, AI is used to automate weather and sports reports, the 
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translation of articles. AI also plays a very important role in personalizing content 

according to user preferences and improving video editing to create high-quality 

clips efficiently and effectively. (Rahima Aissani, 2023) 

3.3 Benefits 

         Artificial Intelligence comes along with a few of its benefits, like swift 

decision-making, cost-cutting, and increasing efficiency in different sectors. AI 

will automate processes and optimize production and make better decisions. The 

applications include personalized marketing, audience analysis, and user 

experience in the entertainment industry with the help of chatbots, voice 

recognition, and recommendation systems. AI gives great value addition to 

development and creative sectors that spur productivity through automating 

routine activities, hence cutting operation costs. Besides that, AI is more than a 

device for entertainment; it is an opportunity to reduce social inequalities, mainly 

in healthcare and education, by giving personalized service and useful insights for 

policymakers. (Filipovic, 2024) 

          Artificial Intelligence has totally changed the perspective of journalism, 

especially regarding increased efficiency and productivity. It is very crucial for 

automating routine tasks, such as data collection and analysis, thereby giving a 

journalist time for creative and analytical aspects of storytelling. AI contributes a 

lot to: 

Advanced Data Analysis: High-volume data is processed in little time, thereby 

enriching the content of journalism and finding hidden stories behind the data, 

such as election reporting and financial markets. 

Personalization of Content: It analyzes the user's behavior and preference, then 

allows AI to deliver personalized content for better audience engagement and 

loyalty between readers and news platforms. 

Automated Reporting: AI enables the generation of precise and timely reports, 

such as financial summaries and sports results, that keep news coverage going on 

over and over. 

_The integration of AI in journalism has managed to streamline processes, 

enhance the quality of reporting, and augment the capabilities of journalists-a sea 

change, if there ever was one. (Peter N. Amponsah, 2024) 

          While artificial generative intelligence is becoming more integrated into 

news organizations, many believe that it will serve to complement journalists 

instead of replacing them. They stress that human professionals will still be 

crucial in newsrooms. Current trends indicate that journalism remains essential for 

informing the public, suggesting that AI does not pose a threat to professional 
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journalism. IBM CEO Ginni Rometty points out that the true effect of AI is not 

about job elimination but about changing the nature and complexity of those jobs. 

In the end, AI offers a valuable opportunity for journalism by improving the 

process of information gathering. (Waleed ALI, 2019) 

3.4 Current challenges 

_ Abuse of Robotic Journalism 

AI can make writing of news stories, in some cases, in seconds, which may lower 

the quality of journalism. The automated systems can also generate misleading or 

biased information; a good example is where the GPT-2 model generated 

arguments against recycling. This may impact society's trust by circulating fake or 

false news. 

_ Unemployment 

Increasing application of AI in journalism endangers the job security of human 

journalists. Giants like Microsoft have already laid off journalists and hired AI 

systems for similar work. History repeats itself-for every advent, for example, the 

printing press brought about the loss of scribes; similarly, automation may 

displace humans even from journalism. 

_ Deepfake Technology 

Deepfake videos misrepresent identities through AI manipulation, presenting 

misinformation as credible. Their reach has targeted influential figures and 

weakened public trust in both traditional and social media. If left uncurbed, 

deepfakes can destabilize political systems and democratic processes. 

_ Undermining Creativity 

Because AI works on pre-defined frameworks, the nuanced, imaginative, or 

context-rich journalism is hard to produce. Humor, irony, or metaphor commonly 

misses automatic content creation. Potential over-reliance could stunt critical 

thinking and creativity among journalists, necessary ingredients of quality 

journalism. 

          This is where AI, while offering efficiency, holds immense risks of 

misinformation, unemployment, erosion of creative potential, and public trust in 

unbridled application to news reporting. (What are the Positive and Negative 

Impact of Artificial Intelligence on Journalism, 2023) 

          New technologies, in particular AI, create unparalleled opportunities to 

advance freedom of speech and media, while at the same time they introduce 

extraordinary risks to human rights. AI machines reflect data and values that have 

been designed by humans and are, therefore, inherently biased. Certain states use 



 
N. MENZRI / Dr. H. LARGUET 

 

745 

AI to conduct surveillance of citizens and independent journalism suppression-

another modality for digital authoritarianism cultivation. 

           Major companies also use AI for filtering and ranking content for 

commercial purposes, placing free expression in jeopardy. These systems collect 

personal data to make money by targeted advertising-a practice now widely 

referred to as "surveillance capitalism." 

Key issues with AI: 

1. Content Moderation: AI tries to filter out harmful content but often lacks 

accuracy, leading to unwarranted censorship or letting harmful material pass. 

2. Content Curation: AI, in the context of personalized content curation, further 

solidifies echo chambers, decreases media diversity, and thus feeds polarization 

and radicalization. 

           AI threatens media freedom through censorship, algorithmic bias, and the 

undermining of quality journalism, especially in countries with weak public 

service media or low internet penetration. (Haas, 2020) 

How Artificial intelligence has influenced, or will influence, public discourse is 

not fully understood, but it certainly does. It becomes increasingly used to 

influence people's perceptions and behaviors since online intermediaries have 

turned into the information gatekeepers who manage media content and 

information flows through AI. These systems can be leveraged to suppress the 

press either by negative control “censorship” or by positive control “propaganda” 

or “attacks”. (Haas, 2020) 

          To summarize the aforementioned points regarding the impact of generative 

artificial intelligence on media practice, we present the following elements. 

Artificial Intelligence influences three major stages in the field of journalism, 

namely: 

1. Newsgathering: This consists of searching for topics, events, and information. 

AI helps filter and analyze a huge amount of data from social media and search 

engines. However, there are several challenges; for example, AI is unable to 

recognize journalistic values and human standards for selecting newsworthy 

topics. 

2. News Production: AI can generate text, images, and video in a number of 

formats via generative AI technologies. Tools like ChatGPT, which was launched 

in 2022, are capable of producing completely new content. However, quality, 

transparency, and the upholding of journalistic values remain concerns, 

particularly when events require some element of creativity or human judgment. 
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3. News Distribution: AI speeds up the process of news distribution by making it 

more personalized and interactive, through notifications, recommendations, and 

comment filtering. It is also used in marketing strategies and audience analysis. 

Key Challenges: 

Ethical Issues: The transparency of news, credibility of news, and negative 

impacts on democracy. 

Changing Competencies for Journalists: More knowledge concerning data and 

technology for journalists. 

Balancing Technology and Journalistic Values: Integrity, objectivity, and the role 

of journalism as a public service should be preserved. 

Highlights: 

AI is a strong tool to save time and reduce costs but brings along with it job 

displacement and ethical risks. 

The industry is at a structural crisis owing to technological and social changes, 

which makes innovation imperative for survival. 

The power of AI, therefore, relies heavily on access to data and application in 

keeping with journalistic principles. 

These changes bring the need for reflection on the future of journalism and how to 

handle the professional integrity of journalism with responsible AI use. (Fabia 

Ioscote, 2024) 

 

4.Super Artificial Intelligence and Media Practice 

           Artificial superintelligence is one of the technological inventions that was 

considered fictional and almost impossible to realize, but with the acceleration of 

innovations related to the field of artificial intelligence, the activation of 

generative artificial intelligence, and talk about finding an actual scientific method 

to launch artificial general intelligence. This is where the talk of artificial 

superintelligence became more realistic, and scientists and researchers wrote in 

this field as an attempt to understand this invention whose intelligence exceeds 

human intelligence. So far, all hypotheses remain unrealized in reality, but the 

terrible acceleration with which AI is developing requires the study of all its 

variables first. This is what we will try to reach through this element by relying on 

studies, analysis and projection to make the picture clearer regarding the 

relationship of super AI to media practice and the opportunities and risks 

surrounding this context. 

4.1 Artificial Intelligence Levels 
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           By addressing the levels of artificial intelligence, we can recognize the 

level to which super-AI can reach, which contributes to a clearer idea of this 

innovation. 

            In July 2024, OpenAI proposed a five-level classification of AI, from the 

ground up to an organization completely autonomous in July 2024, and defined 

the development as follows: The five levels include: 

1. Conversational AI: This lowest level is all about those systems designed for 

NLP and artificial human-like response generation. Systems such as ChatGPT 

developed by OpenAI, Alexa from Amazon, and Gemini by Google, which come 

with text- and voice-based user interactions. 

2. Reasoning AI: On this level, AI will reason using sound logic and will make 

decisions independently. Such systems employ algorithms in analyzing data to 

draw conclusions or solve problems. An early version at this level is the 

experimental "o1" model by OpenAI. 

3. Autonomous AI: In this level of AI, it involves systems able to perform and 

make decisions all by themselves. Such systems can dynamically adapt 

themselves to the changes in their surroundings, acting autonomously as well as 

independently when handling user-specified tasks without human intervention-

supervision-while managing workflow. 

4. Innovative AI: AI at this level can innovate independently, with critical 

thinking, to create new ideas, products, and solutions. This will mark a big leap in 

AI capability, which enables highly effective business development and the 

realization of goals. 

5. Organizational AI: The final stage envisions artificial superintelligence capable 

of independently managing entire organizations. These systems would function as 

fully automated entities, handling all operational roles and continuously 

optimizing processes without human intervention. (Alkamli, 2024) 

              There are other references that categorize the levels of artificial 

intelligence into more than five levels and up to seven levels, as follows : 

1. Knowledge Representation and Reasoning: This includes data structuring and 

modeling to draw inferences. Examples include medical diagnostics as expert 

systems. 

2. Learning: It gives machine learning algorithms that learn patterns and make 

predictions. It powers recommendation systems and analytics. 

3. Natural Language Processing: It gives AI the capability to process, understand, 

and generate human language in text and speech. 



 

Media Practices: From Generative Artificial Intelligence to Super Artificial Intelligence 
 

 

551 

4. Perception: AIs interpret sensory data. Example- computer vision in images and 

videos, auditory for sound. 

5. Planning and Search: Optimizes decision-making in robotics, logistics, and 

strategic games. 

6. Robotics: Concerns the development of autonomous systems, such as self-

driving cars and industrial robots. 

7. Collective Intelligence: Multi-agent AI collaborates on applications like 

recommendation engines and economic modeling. (Martinez Plumed, 2020) 

            According to the five levels defined by OpenAI, the level that qualifies for 

AGI is Level 2, meaning logical AI. The levels beyond that (Autonomous, 

Innovative, and Organizational AI) represent advanced steps towards ASI, going 

beyond basic AGI capabilities. (Alkamli, 2024) 

4.5 Characteristics of super AI 

 AI-Driven Innovations and Autonomous Programming: ASI will be 

capable of devising solutions by itself, using advanced computational 

powers to design and deploy software and systems without human 

intervention. 

 Multimodal Support: ASI will be able to process and integrate various 

forms of data such as text, audio, images, and video for a wider 

understanding and interaction in different contexts. 

 LLMs: These models enhance natural language processing and natural 

language generation; thus, ASI will have the capability for subtle human 

interactions using sophisticated AI capabilities. 

 Neural Networks: Similarly, ASI has some intricate neural architecture 

emulating how humans think and, hence, is able to perform higher-order 

reasoning, learning, and problem-solving. 

          Though Artificial Super Intelligence is only theoretical, its ramifications on 

the banking industry could be immense. The sophistication of artificial 

intelligence at play in this moment is less than those proposed systems, like 

superintelligent AI or Artificial General Intelligence. While the research into AI 

continues to get more sophisticated, it becomes paramount that conversations 

concerning implications of ASI will continue across all sectors and more so in 

banking, having a specific focus on human values and ethics. This paper will 

review the potential uses and implications of superintelligent AI in the financial 

sector. (M Selvi, 2024) 

4.3 Opportunities 



 
N. MENZRI / Dr. H. LARGUET 

 

775 

             First, let's talk about the opportunities that artificial super intelligence can 

bring to humans in general. 

Artificial Superintelligence (ASI) has the ability to tackle some of the most urgent 

challenges facing the world today, such as climate change, diseases, poverty, 

hunger, and conflict. It can greatly improve productivity, efficiency, and 

innovation, while also enhancing the overall quality of life by automating, 

optimizing, personalizing, and expanding access to essential services and products. 

ASI can also broaden human knowledge, culture, education, and creativity by 

generating, analyzing, synthesizing, and sharing vast amounts of information and 

ideas. In healthcare, it has the potential to transform the prevention, diagnosis, 

treatment, and management of both physical and mental health issues, leading to 

longer, healthier, and more satisfying lives. 

Additionally, ASI can inspire new forms of artistic expression, entertainment, and 

leisure, allowing for richer experiences through simulation, immersion, and 

interaction that communicate complex emotions and experiences in fresh and 

innovative ways. (Artificial Superintelligence: Opportunities and Threats , 2024) 

           By defining super-AI and its characteristics and mentioning some of its 

potential benefits, we will try to project the impact of super AI on media practice 

and specifically focus on the opportunities it can offer to journalists and media 

workers. 
Augmented Content Generation: SAI can analyze vast datasets in real-time, 

allowing for the quick creation of news articles, reports, and analytical pieces that 

are both timely and rich in context. With advancements in natural language 

processing and machine learning, SAI is capable of producing high-quality, fact-

based content at a speed and scale that human journalists cannot match. This 

technology could enable media organizations to significantly expand their 

coverage, providing audiences with a broader range of information. Additionally, 

personalized news delivery can boost audience engagement by tailoring stories to 

individual preferences and consumption habits. 

Data-Driven Insights and Analytical Capabilities: The capabilities of super 
intelligent AI include processing and interpreting large amounts of data to reveal 

insights and trends that might be missed by humans. This can greatly enhance 

investigative journalism by supporting thorough, ethically responsible 

examinations of important societal issues based on empirical data analysis. 

Moreover, SAI's ability to perform predictive analytics can help media 

organizations anticipate major events or shifts in public opinion, allowing for 
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proactive journalism that effectively addresses emerging topics and engages 

audiences. 

         Ilya Sutskever, a former co-founder of OpenAI, helped establish the 

American company Safe Superintelligence Inc. with the aim of developing 

superintelligence safely. This initiative resulted in a collaboration between 

Fetch.ai, SingularityNET, and Ocean Protocol, which led to the creation of the 

Artificial Superintelligence Alliance. The alliance's goal is to build a decentralized 

infrastructure that can maximize the advantages of AGI and the technological 

singularity. (Artificial Superintelligence: Unlocking Potential and Navigating 

Risks, 2024) 

4.4 Risks 
          The development of Superintelligence creates some of the most profound 

long-term risks to the future of humanity. Phil Torres identifies several major 

problems in this respect. The first is what he calls the amity-enmity problem: the 

AI might develop hostility toward humans, for reasons beyond our understanding, 

and seek to eradicate us. The second is the indifference problem: the AI might 

simply be indifferent to our well-being and could destroy humanity inadvertently, 

simply because we are in its way. The third, which Torres calls the clumsy fingers 

problem, is that the AI could bring about the extinction of humanity through some 

misstep rather than any malevolent intent. The latter scenario is based on the 

assumption that more intelligence does not necessarily mean avoiding specific 

kinds of mistakes. Torres also underlines the rapid development of dual-use 

technologies, born from human ingenuity, which introduced risks to life on Earth 

never seen before. It means that, in the face of the mighty power of 

Superintelligence-fully capable of manipulating matter with seemingly magical 

abilities-only one critical mistake will suffice for irreversible extinction. (AI 

Think Tank for a Civilisational Transition to Coexistence with Superintelligence , 

2024) 

          As an attempt to project potential super AI risks to media practice, we can 

summarize them as follows : 

Risk of Misinformation and Veracity: The big problem that comes alongside the 

adoption of SAI into media practice is misinformation. As good as SAI is at 

generating content, there's a real chance that it could create or spread falsehoods if 

not appropriately curtailed through human oversight. The more deepfakes and 

plausible, fabricated stories there are, the more accentuated become ethical issues 

regarding the breakdown of public confidence in the media and serious 

consequences for the perception of the truth. Therefore, accuracy guarantors and 
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reliable verification mechanisms would become jointly liable tasks between the 

AI system and human journalists. 

 Job Displacement and Ethical Considerations: With SAI ever-increasingly 

automating content creation and analytical processes, there is enormous potential 

for job displacement in the journalism industry. Journalists may encounter 

significant obstacles in adapting to a landscape where AI predominates in 

managing considerable aspects of reporting.   This situation raises consequential 

ethical dilemmas surrounding transparency, accountability, and authorship of AI-

generated content. Working through such complications involves the setting up of 

extensive regulations by media organizations on how to handle such ethical 

considerations-while adhering to the principles of journalistic integrity-effectively 

using the capabilities offered by super artificial intelligence. 

        Overall, super artificial intelligence embedded within the journalism and 

media practice provides unparalleled opportunities for creating content and data-

driven insights. Yet, it has to be paramount to proceed with great caution in 

integrating super AI into journalism to avoid risks associated with misinformation 

and ethical implications of automation if core values and quality are to be 

preserved in journalism. 
         We should be Careful of artificial super intelligence, according to many tech 

developers and researchers, including Elon Musk. Elon Musk, the founder of 

Tesla, SpaceX, and Neuralink-a neurotechnology company concerned with the 

direct connection between the human brain and AI-filsteadily argued that the 

government should actively regulate AI technologies before it's necessary. In July 

2017, Musk again said during the bipartisan National Governors Association 

meeting in Rhode Island that AI was an existential risk: "AI is a fundamental 

existential risk for human civilization, and I don't think people fully appreciate 

that." He went further to emphasize how privileged he had been in the access he 

got to see advanced AI and, from what he had witnessed, artificial intelligence 

presented the biggest risk to human civilization. He then told the governors that 

such proactive intervention by the government was needed, saying, "By the time 

we are reactive in AI regulation, it's too late." (AI Think Tank for a Civilisational 

Transition to Coexistence with Superintelligence , 2024) 

4.5 Analysis and Discussion  

Is it real? 

          This is where we start to explore the world of science fiction. An Artificial 

Superintelligence (ASI) is defined by its ability to surpass any human intelligence. 

Such a system can be creative, make rational decisions, build relationships, and 

choose whether to act with kindness or malice. It's suggested that moving from 
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Artificial General Intelligence (AGI) to ASI might not be a huge leap. If machines 

with AGI can create their own ideas, then the rise of a super intelligent system 

seems like a natural next step. (Sarmah, 2019) 

On 8 November 2024, Gary Tan, chairman and CEO of startup incubator Y 

Combinator, interviewed Sam Altman, asking him, “What are you excited about 

in 2025?” “What's coming?” 

Altman answered immediately: “Artificial General Intelligence.” “I'm excited 

about that.” 

If OpenAI succeeds in its quest to develop AI reasoning capabilities for its 

products by 2025, we can say that we have reached the basic level of AGI, 

according to the (currently accepted) Alan Turing test, which measures a 

machine's ability to mimic human behavior in conversation, so that a person 

cannot tell if they are interacting with a human or a machine. 

From there, access to super-AI becomes more realistic and very soon. 

Sam Altman, CEO of OpenAI, has previously stated that achieving an AI that 

outperforms humans in all areas may be possible within “a few thousand days”, 

meaning a few years. (Alkamli, 2024) 

Will ASI Be Hostile? 

          It may be asked by the casual observer, why, if super-AI is going to be 

hostile towards humans, this would even be assumed-they are two completely 

different kinds of creations; where is there any conflict? There are two major 

problems. The first is a failure of value alignment-an AI is given a goal that 

possibly causes adverse impact on individuals or society as a result of the goal 

itself being almost innocent. Examples are social media click-optimization 

algorithms, which, although meant to keep users online for a long period, create 

the effect of touting extremist content that could result in radicalization. 

The second problem consists in the question of achieving objectives which may 

not have been pernicious initially. Russell discusses in his 2019 work how the 

"fetch coffee" problem-the machine has been set with the goal of fetching coffee-

finds out it cannot achieve the goal if it is destroyed or stopped, developing sub-

goals to keep itself operational, such as modifying its own self so that it could not 

be stopped by humans. Any goal entails the machine existence and self-survival. 

Precisely, if human beings are pitted against the self-survival drive of machines, 

superior AI systems may elect to take action against human beings. (Diederich, 

2021) 

Will ASI completely reshape media practice?  
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          The advent of ASI thus represents a development that can have profound 

implications for media practice, potentially changing the landscape substantially. 

As the ASI systems evolve to be smarter than humans, they could bring in 

tremendous improvements in the creation, curation, and dissemination processes. 

This transformative potential brings up questions with regard to the role of human 

agency and ethical considerations in media production. 

Firstly, the ability of ASI to analyze large datasets in less time enables 

unparalleled efficiency in content generation. Media organizations could use ASI 

to create articles, videos, and even interactive media that are tailored to the 

individual tastes of specific audience members in ways previously unimaginable. 

These developments have the potential to make workflows more efficient, with 

less time and labor needed for content creation. For instance, automated 

journalism already shows how reports can be turned around very fast, especially 

in sports and finance, and ASI might extend such capabilities to many other 

genres. 

However, this revolution raises important questions about authenticity and the 

quality of information provided. ASI tends to capitalize on already available data 

patterns, which may extend further biases and misinformation, thus raising ethical 

issues regarding how information is presented. Media may lose their credibility if 

one cannot trace where or why the generated information has come from. Media 

professionals need to emphasize principles of transparency and accountability in 

applying ASI tools. 

Further, the integration of ASI into media practice calls for a reconsideration of 

the role of the human journalist and creator. As much as ASI might drive down 

production costs with the efficiency of its work, there is a fundamental need for 

human insight, critical thinking, and emotional intelligence in storytelling. AI-

generated content, though structurally sound, may lack the depth of narrative that 

characterizes compelling journalism. Evidently, therefore, the synergetic approach 

would integrate the computational powers of ASI together with human creativity 

for the most robust outcomes. 

It holds immense potential, yet the most essential ethical and practical challenges 

it entails need to be overcome in this process. Basically, it may be inferred that the 

future of media would have a collaborative framework where ASI complements 

and enhances human abilities rather than substituting for them, resulting in a new 

paradigm where innovation goes hand in hand with integrity in media production. 

What should people know about uncontrollable AI? 

          Humanity has not lost yet, since we have not reached the point of no return. 

There is still a big chance to handle the development of artificial intelligence 
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responsibly and to provide a promising future. It is possible to utilize narrow AI 

tools to solve some big challenges: for example, aging is an issue to which we are 

getting closer to finding a solution. Besides, free labor—physical and cognitive—

readily available could amass huge economic wealth to invest in those fields in 

which society is still backward. 

However, it is about time for people to finally understand the ramifications of 

unpredictable outcomes and existential risks that the advent of AGI or 

superintelligence AI has already brought into reality. Since the experiment 

involves eight billion people on earth, all of them unware, in this case it is neither 

provided nor possible. Nobody really would know what he is consenting to. 

Because such AI systems make things internally and inherently unpredictable or 

intransparency, this again makes such experimentation unethical. 

We need to pressure those who are recklessly accelerating the development of AI 

to slow down, stop the progress, or refocus their energies. It is only in this way 

that we can make sure the AI systems we will develop are not those we will regret. 

(Coffman, 2024) 

 

5. Results 

 Super Artificial intelligence can reach advanced levels of artificial 

intelligence that not only match human intelligence, but can even 

surpass it, unlike Generative Artificial Intelligence, which has not yet 

reached human intelligence. 

 Some studies indicate that generative AI can develop itself (through 

the input of certain data) and reach more advanced stages, but the 

speed of its development is not comparable to that of super AI, 

according to the in-depth studies mentioned in our study. It is the 

speed of learning that can characterize a super AI that makes the 

difference.  

 At the beginning of the emergence of generative AI, journalists feared 

for their jobs, but its weaknesses soon became apparent, making it 

clear that media workers are indispensable at this stage, and generative 

AI is just a tool in the hands of journalists. However,  super AI has 

brought this fear back to the media arena, and here we must point out 

the evil of working on the journalist's mindset itself. 

 Generative AI offers new opportunities for media outlets and their staff 

by relieving them of routine burdens, allowing them to focus on more 

important matters that need to be analyzed, interpreted and critiqued. 
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When super AI can reach the stage of analyzing, interpreting, and 

possibly criticizing, it may bring about a change that needs to be 

studied in depth.  

 The biggest risks that journalists could face with regards to SAI are the 

lack of control, legal and ethical issues.  

 

 

6. CONCLUSION  

          To achieve a professional media practice in the light of generative AI or 

when the actual access to super-AI, efforts must be combined between 

technologists, specialists in AI technology and media workers to reach a 

regulation of this new and emerging environment through laws and ethical 

charters that define the rights and duties of all parties, from developers to AI as an 

entity in itself, to journalists, in addition to the need to further sensitize the 

importance of generative AI and super-AI in the media and train journalists to be 

able to use it optimally or at least understand it well.  

           In addition, we must further sensitize the importance of generative AI and 

super AI in the media and train journalists to be able to use it optimally or at least 

understand it well, and here we mean super AI in particular. So that we can 

minimize its harms and take advantage of the opportunities it gives to the press so 

that it does not affect the constants of media practice, including objectivity, 

neutrality, credibility, transparency and respect for privacy.  

            Lastly, we also emphasize the need to increase interest in the study of 

artificial superintelligence because it is closer than we imagine, especially after 

inventing a way to access artificial general intelligence and starting to work on its 

completion, so we must understand this innovation (SAI) more accurately and 

analyze the limits of its impact to be able to control it and use it to serve the 

interest of humanity. 
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