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The tourism media is the material guide to the tourism industry by displaying what the
country contains of various tourist attractions, whether they are natural, historical,
archaeological, hotel or any other field of tourist attractions, and this is based on all the
advanced media and communication media that have the ability to promote tourism for what
He has a role in the development of the tourism development process »However, the tourism
media in Algeria suffers from a set of problems that hindered it from performing its
functional roles entrusted to it.
Therefore, through this intervention, we are trying to propose a model for a development
strategy that depends on the exploitation of the tourist attractions available in the Algerian
environment, based on improving and developing the Algerian media industry in a
sustainable manner that ensures the provision of advanced and renewable media services that
meet the needs of the tourist and achieve a balance between the requirements of the tourist
and the general components of the medium. media by relying on the promotion of tourist
destinations.
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