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Abstract: In this intervention, we address a modern topic, which is artificial
intelligence. We ask about the current reality of marketing tourist
destinations around the world in light of the rapid penetration of artificial
intelligence, and what will its prospects be in the future? We aim to shed
light on its uses in marketing tourist destinations, and we reached the most
important results: Artificial intelligence will improve the marketing of
tourist destinations and make them more attractive and effective.
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